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DIPLOMA IN ADVERTISING

SCHOOL OF DESIGN & MEDIA
NICOLE BARROS LEAO & CHUA DING YANG

Pboard design
590 x 765mm

What does it mean to design 
in a world that is constantly 
shifting? At the School of 
Design & Media, creativity 
is not just a skill; it’s what 
sets you apart from the rest. 
Here, you won’t just learn 
how to create striking visuals 
or intuitive interfaces. You’ll 
learn to build narratives, 
shape experiences and 
connect with audiences 
across cultures and platforms.

Dive into the dynamic 
world of media design 
where your ideas come 
alive. At the intersection 
of design, technology and 
communication, you’ll 
sharpen your voice and 
shape what comes next.

Storytelling,
One Pixel at a Time



Diploma in
Media Experience
and Innovation
Design experiences that move people 
- literally and emotionally. This three-
year diploma combines human-centred 
design with creative technology to create 
immersive, interactive environments. You’ll 
explore real-time engines, AR/VR, spatial 
installations and more

Diploma in
Digital Illustration
and Narrative
Turn your drawings into worlds and your 
ideas into characters. This three-year 
diploma hones your skills in illustration, 
character design, sequential storytelling 
and visual world-building. From traditional 
drawing to motion comics and game 
art, you’ll experiment across genres 
and formats, cultivating a distinct 
creative voice ready for the editorial, 
entertainment and publishing industries.

DIPLOMA IN GRAPHIC COMMUNICATION

SCHOOL OF DESIGN & MEDIA
JENNIFER ANETTE

Present

Self-branding
project

A living, expressive 
typeface that 
embodies my 
evolving identity.

Idea

Self-branding
project

evolving identity.

Remix

watched Anette float my words today,
a reminder that even in silence, identity 
finds a way through :)

Anette as a silent messenger

147 9

EL

+All Remixes

Remix, customize, 
and share.

Collab with

Anette
Screen to space. Powered by AR

360°

Set the scene

OR

Type something…

never thought a 

typeface could feel this 

alive, like it’s hearing me.

JL Jules

In a crowded 
design world, 
standing out and 
expressing true 
identity is a 
constant struggle.

Problem

Type your word Camera or upload

Transforming through materials, 
light, space.

Discover moods of

behance case video

 Graphic Communication Year 2

These days, many Gen Z users donʼt really think about Yahoo, 
they see it as something old or no longer useful.The lack of 

engagement, personalization, and connection makes Yahoo feel 
outdated and forgotten. This generation needs a fresh way to 

rediscover Yahoo not just as a search engine, but as a fun, 
interactive experience that feels relevant to them.

PROBLEM

Felycia Joycelin Jenino
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Thatʼs where Yahoo Verse comes in. It s̓ a fun mini game 
where players jump through levels, avoid obstacles, collect items, 

and unlock new areas. Through the game, players get to 
experience Yahoo in a fresh and exciting way. It helps reintroduce 

Yahoo to the new generation, not just as a search site, but as a 
brand that s̓ still cool, creative, and growing with them.
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Diploma in Design 
Communication
and Strategy
Develop your voice as a visual storyteller 
and brand communicator. This three-
year diploma builds your fl uency in 
design language, branding, typography 
and strategic thinking. Through 
applied communication and industry 
collaborations, you’ll learn to craft 
compelling narratives that connect across 
cultures and platforms, preparing you 
for the fast-evolving world of marketing, 
digital content and brand experience.

Diploma in
Media Experience
and Innovation
Design experiences that move people 
- literally and emotionally. This three-
year diploma combines human-centred 
design with creative technology to create 
immersive, interactive environments. You’ll 
explore real-time engines, AR/VR, spatial 
installations and more

DIPLOMA IN GRAPHIC COMMUNICATION

SCHOOL OF DESIGN & MEDIA
JENNIFER ANETTE

Present

Self-branding
project

A living, expressive 
typeface that 
embodies my 
evolving identity.

Idea

Remix

watched Anette float my words today,
a reminder that even in silence, identity 
finds a way through :)

Anette as a silent messenger

147 9

EL

+All Remixes

Remix, customize, 
and share.

Collab withCollab with

Anette
Screen to space. Powered by AR

360°

Set the scene

OR

Type something…

never thought a 

typeface could feel this 

alive, like it’s hearing me.

JL Jules

In a crowded 
design world, 
standing out and 
expressing true 
identity is a 
constant struggle.

Problem

Type your word Camera or upload

Transforming through materials, 
light, space.

Discover moods of

behance case video

more information



The BA (Hons) Design Practice is an 
honours degree designed for bold thinkers 
who are ready to deepen their craft and 
expand their infl uence. You’ll join a rigorous 
three-year programme (with direct entry 
into Year 2 for NAFA Diploma graduates) 
focused on innovation, purpose-driven 
design and industry relevance.

Bachelor of Arts
(Honours)
Design Practice 

more information



Where Can We Take You?

Upon completing any of our 
three Diploma programmes 
and having shown good 
design aptitude, you may 
be fast-tracked into Year 
Two of the Bachelor of Arts 
(Honours) Design Practice. 

Entry for
‘A’ Levels Certi�cate 
Holders & Equivalent

Entry for
‘O’ Levels Certi�cate 
Holders & Equivalent

Diploma in Design 
Communication

and Strategy

YEAR
1

YEAR
2

YEAR
3

Diploma in Digital 
Illustration

and Narrative

YEAR
1

YEAR
2

YEAR
3

Diploma in Media 
Experience

and Innovation

YEAR
1

YEAR
2

YEAR
3

YEAR
1

YEAR
2

YEAR
3

Bachelor of Arts (Honours)
Design Practice 



Design for a Changing World
You will train at the intersection of 
communication, technology and 
culture — where visual narratives, digital 
experiences and emerging media 
converge. The curriculum is grounded 
in Southeast Asian perspectives while 
embracing global industry shifts, 
preparing you to design with both 
cultural fluency and future readiness.

Where Technology Becomes Imagination
Whether you’re designing immersive 
environments, crafting digital narratives, 
or developing interactive experiences, 
you’ll work with AR/VR, real-time 
engines, virtual production and creative 
tech tools that redefine how audiences 
connect with media. 

A World Built 
From Your Ideas

Studio Culture, Industry-Ready Skills
From real-world briefs to collaborative 
production pipelines, your learning mirrors 
the media industries you will enter. 
Every project sharpens your craft — 
whether in visual storytelling, branding, 
experience design, illustration, motion, 
or digital innovation — building an 
employer-ready portfolio aligned 
with Singapore’s Skills Frameworks.

Pathways to Grow Your Practice
Each diploma leads seamlessly into 
the BA (Honours) Design Practice, with 
advanced standing for students who 
demonstrate strong design aptitude. 
You’ll deepen research, conceptual 
thinking and interdisciplinary collaboration 
— positioning you for roles across 
communication design, 3D, fashion, 
spatial, or hybrid creative industries.

Why Choose NAFA | School of Design & Media FI
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Diploma in Design
Communication
and Strategy 
Craft Meaningful Narratives
that Shape Culture

Develop your voice as a visual storyteller 
and strategic communicator. This three-
year diploma equips you with the ability 
to build brands, craft powerful messages 
and design communication that resonates 
across diverse communities and platforms.

The Programme Off ers:
• Training in branding, typography, visual 

language and strategic communication

• Design-thinking approaches for
 real cultural, social and technological 
 challenges

• Cross-cultural communication grounded
 in Southeast Asia, enhanced by global 
 perspectives

• Portfolio development aligned with 
 Singapore’s Skills Framework for Design



DIPLOMA IN ILLUSTRATION DESIGN WITH ANIMATION

SCHOOL OF DESIGN & MEDIA
KIM SIYEON

WEBTOON & Character Design
TRANS MEDIA
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HOW TO JOIN

JOIN US

HOW MUCH DO YOU KNOW ABOUT

ENDANGERED
ANIMALS
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POACHING

Endangered animals are often sold on the 
black market due to their rarity 
and high value, whether for parts like tusks or fur, 
as pets, or as food ingredients.

have been heavily hunted for the pet trade, 
making it hard to find them in the wild today.
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ABOUT THIS
PROJECT

- Involves selecting one animal per theme, 
with participants choosing the genre and style for their webtoons.
(More details on next page.) 

�� ����	�	����	����
- This structured as an anthology format, 
allowing others to participate and turning it 
into an interactive event.

The Spix's Macaw, the protagonist in the animated film Rio, 
was reported by Birdlife International to likely be extinct 
or near extinction in the wild as of 2018.

WHY?

PARROTS

EXTINCTION
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POACHING DEFORESTATION CLIMATE
CHANGE
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DEFORESTATION

Originated from the Malay word 
"man of the forest" and mainly play a role in 
crossing between trees, building houses in between, 
and helping plants carry seeds.

Asia's only ape habitat is rapidly disappearing due to palm oil 
plantations and agriculture, with over 50% of orangutans 
found outside reserves because of logging.

WWF works to protect orangutans in Borneo and Sumatra by 
securing reserves, monitoring populations, conserving ecology, 
and supporting local communities. (WWF, n.d.)

Amazon Forest Destruction
The Amazon rainforest has been lost to the 
extent of the combined area of France and Germany.

ORANGUTANS

HABITAT

EFFORT
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CLIMATE CHANGE
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������������������������������������	�����	������

After the Industrial Revolution,
the global temperature has risen by 
about 2 degrees Celsius, and it is still slowly rising.

Corals have a very important role, 
which is the representative habitat of marine life 
and the centre of marine ecosystems. 

Experts believe that further global 
temperatures will pose a threat to human 
preservation in the future.

Greenhouse gas emissions have led to more frequent, 
intense, and prolonged ocean heat waves in recent decades

If greenhouse gas emissions continue,
the future of the marine ecosystem will be uncertain.

�
�

Website QR code

Climate Change

F22DM0667 Kim Siyeon
This project is to create more content that not only evokes sympathy 
but also encourages people to feel a sense of urgency and responsibility as humans, 
to protect endangered Animals.

This project takes the form of a webtoon anthology, aiming not only to engage viewers, 
but also to encourage their active participation.

The protagonist returns to their hometown, 
but it’s not the same as it used to be...

#Climatechange #CoralReef #Coral bleaching

The protagonist (human) enters the “Nozama” development project, 
a dream his father couldn't fulfill in his lifetime. However, the strong opposition from the traditional 
“Ventura” tribe living there is causing him a great deal of trouble...

#Deforestation #Orangutan 

Reluctantly, the protagonist goes to participate in the festival. 
While there, the protagonist hears the recent news that people have been disappearing...

#Poaching #Spix’s Macaw #Parrot

Marketing on Instagram and Youtube. @pj.thesilent_village

Posting on Youtube and website. 

Upload on Instagram & Website.

A website designed to give a complete overview of the project.
Within it, you can experience everything — from YouTube and Instagram to the webtoon itself.
Simply scan the QR code to access the site.

*available exclusively for desktop*

Poaching

Deforestation

Website

E-Brochure

Social media Posting

Webtoon Trailer



Diploma in 
Media Experience 
and Innovation

Diploma in 
Digital Illustration
and Narrative
Turn Drawings into Worlds, 
Ideas into Characters

This diploma hones your craft in illustration, 
character design and sequential 
storytelling. You’ll learn to create 
emotionally resonant narratives across 
traditional and digital platforms — from 
comics to motion, editorial art to game 
worlds.

The Programme Offers:
•	 Foundations in traditional drawing 
	 and digital pipelines

•	 Cross-cultural and cross-genres 
	 storytelling rooted in Southeast Asia 
	 and global traditions

•	 A portfolio ready for entertainment,  
	 publishing, advertising and content  
	 studios

•	 Visual development practices aligned 
	 with refreshed Skills Framework for Media

Design Experiences People can 
Feel, Enter, and Remember

Explore how media moves beyond 
screens into immersive, interactive 
worlds. This diploma blends design, 
emerging technology and human-centred 
innovation — empowering you to create 
multi-sensory experiences that engage 
audiences in transformative ways. 

The Programme Offers:
•	 Training across AR/VR/XR, interactive  
	 installations, real-time engines 
	 and virtual production

•	 Impact-focused creative practice  
	 grounded in empathy, community 
	 and sustainability

•	 Prototyping and production workflows  
	 for real audience engagement

•	 Multi-sensory design aligned with  
	 Singapore’s Skills Framework for Design





Expand Your Creative Identity. 
Redefine Tomorrow’s Design Landscape.

This three-year honours degree empowers 
you to shape design as a purpose-driven 
practice. Deepen your craft in one of four 
design domains of 3D, Communication, Spatial 
or Fashion and challenge assumptions and 
learn in a collaborative environment with an 
interdisciplinary faculty.

The Programme Offers:
•	 Research-led design approaches that push  
	 the boundaries of conventional practice

•	 Interdisciplinary collaboration across  
	 University of the Arts London (UAL), including  
	 theatre, dance, fashion and media

•	 International exposure through study trips,  
	 placements and collaborative labs

•	 A launchpad into roles across and beyond  
	 the creative industries, supporting pathways  
	 into social innovation, community-led  
	 initiatives, cultural sectors, and public service.

Bachelor of 
Arts (Honours) 
Design Practice




